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Proposal for a new style of learning through design :

The possibility of the application of “Designing” to the educational fields
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Enhancement of Thai Brand Identity

A case study of Ramakian
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Brand development for Thai brands is usually approached

|u

in a “Native Traditional” way. Therefore in this paper, the
product’s concept is to focus on the balance between
tradition and the modern in Thai’s Brand identity. The
brand must be able to represent Thai culture while flowing
with the trend as the new style of Thai’s identity, and
be able to stand out from surrounding competitors. The
chosen product was chosen under the terms of “famous
souvenir”, which tourists purchase in the Duty free shop
of Suvarnabhumi International Airport, Bangkok. The final
decision was to select a coconut rolled cookie, called

“Thongmuan”, which leads to next developing process.

| started with the naming of the brand, inspired by
Thailand's national epic called “Ramakian” which is
performed as “Khon” - court masked dance drama that
has evolved over hundreds of years. The Identity vision is
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to create a new simple image for Thai identity that has an
impact on teenagers and younger target customers.
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Fig.1 Ramakian’s Logo

The inspiration for the logo is the actual gastronomy
of Thongmuan which is a simple roll made from a round
sheet of hot cookie mixture and allowed to cool down to
form a hard shape. The logo represents this as a simple
stroke of the Thongmuan’s shape, which is horizontal and
facing left. The logo uses the handwritten brush stroke to
represents a neutral and soft Thai-ness style.

Based on the product itself - rolled cookies patterned
with a free-form arrangement of black sesame seeds, a
pair of overlapping sesame seeds creates a similar image
to the logo and cookie’s identity. Also, the sesame shape
is common to many elements in Thailand's national epic
character - Ramakian, representing the traditional side of
the brand. In the modern side, using simple shapes and
textureless plain color also gives a clean and polished look
to the brand.

Fig.2 Thongmuan - coconut rolled cookies

Fig.3 Identity Design

A set of overlapping sesame seeds also creates a pattern
which identifies traditional Thai-ness, such as Thai clothes,
Thai temples or Thai art, while giving a modern look to
the brand. The color palette has been chosen under the
keywords of Kindness, Appetite, Food and Thailand. Most
colors are slightly orange with one dark brown used to
create a contrast and give an asian ethnicity to the brand.
The finished look of the identity will be applied to various
promotional materials, including packages, shopping
bags, leaflets, stamp cards, as well as further development
elements.

The package design is based on the former concept.
The packaging design uses simple identity to creates
patterns and contrasts of Thainess. A cylindrical box
with a curvy lid relates to the upper part of the pattern,
enhancing the soft side of the brand.
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